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Hub Magazine

Lego Clicks

by The Hub - Jun 30, 2012

Lego marketing chiefMads Nipper builds on a
towering brand identity. The legend of Lego
begins with the brand-name itself Ole ...
Roman Times

by The Hub - Jun 30, 2012

A conversation with former Ogilvy & Mather
chairman and chief executive Ken Roman.
‘What is the most important thing to ...

By Design

by The Hub - Jun 30, 2012

Great design is more than just another pretty
package. A roundtable discussion on design,
with Zean Nielsen of Bang & ...

Making Contact

by TPN - Jun 30, 2012

The greatest brands behave like our best
fiiends. By Sharon Love. The best marketers
not only develop what a brand stands for, ..
Intents & Purposes

by CatapultRPM - Jun 30, 2012

‘What shoppers believe about a brand matters.
What they believe about themselves matters
more. By Brian DeLong. It seems simple: ...
Glass Houses

by Landor Associates - Jun 30, 2012

A new transparency creates consumer trust and
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promotes brand purpose. By Hayes Roth. As
marketers engage in the relentless ...

Check, Please!

by Insight Out of Chaos - Jun 30, 2012
Keeping tabs on your consumers keeps them
coming back for more. By Spencer L.
Hapoienu. My wife and I frequently goto a ...
Cinderellanomics

by Young and Rubicam Group - Jun 30, 2012
TImagine no possessions; consumers borrow
instead of buy. By John Gerzema. Once upon a
time, affordable luxury bridged the gap ...

The Ubiquity of Luxury

by TracyLocke - Jun 30, 2012

The blending of mass and class is a win for
brands and consumers alike. By Beth Ann
Kaminkow. Some may argue that the power of

Talking Points

by Acosta Markering Group - Jun 30, 2012
National brands need to change the
conversation to win back shoppers. By Paul
Ballew. We recently conducted a shopper study

Express-Lane Marketing

by Mars Advertising - Jun 30, 2012

The traditional brand plan loses traction in the
digital express lane. By Ken Bamett. When a
marketer can put something online ...
Hispanic Dynamics

by PanaVista Promotions - Jun 30, 2012
Holistic brand analysis reveals diflerences
between Latinos and the general population.
By Roberto Siewczynski. The challenges ...
Liquid Gold

by Marketing Drive - Jun 30, 2012

Strong brands are critical to satisfying retail
experiences. By Todd Engels. Recently, I
stumbled upon a headline on the ...

Storied Identities

by The Hub - Jun 30, 2012

Strengthen your brand through storytelling. By
Jim Hauptman. In 1936, Leon Leonwood
“L.L.” Bean wrote in his ...

$Billion Logo

by The Hub - Jun 30, 2012

Ford Motor’s logo saves the day. For Bill
Ford, the heart-stopping moment came when
he was forced to put the Ford Motor ...

ExtraTexture

Amazon vs. eBay

by Extra Texture - 8 hours ago

eBay’s spectacular turnaround has been fieled
by mobile commerce. That puts it on a
collision course with Amazon.

Nike Kid

by Extra Texture - 8 hours ago

A controversial ad starring an overweight 12-
year-old wants to sell sneakers — but also has
an important message.

Prius Popularity

by Extra Texture - 8 hours ago

What are the favorite cars of America’s
wealthiest fimilies?

Mazda Lite

by Extra Texture - 8 hours ago

Mazda cars losing weight? Try 220 pounds.
Boomer Habits

by Extra Texture - 8 hours ago

Back in the Habit: Baby Boomers and Drugs.
Infinite Monkey Theorem

by Extra Texture - 8 hours ago

Englishman Ben Parsons was tired of secing
wine sipping presented as a pinkies-up affair
when he launched his urban winery, ...

Local Love

by Extra Texture - 8 hours ago

Can GPS find you a mate?

Graphic Ads

by Extra Texture - 8 hours ago

CDC says graphic anti-smoking ads work,
more on way.

Intense Mothering

by Extra Texture - 8 hours ago

In some circles, mothering has become as
intense as an Olympic sport.

Lingerie Styles

by Extra Texture - 8 hours ago

A Scottish bra maker said its research indicates
women'’s lingerie fashions follow a 40-year
cycle of vintage styles ...

Jobs” Influence

by Extra Texture - Aug 08, 2012

Is it really worth being like Steve Jobs?

Fire Abroad

by Extra Texture - Aug 08, 2012

‘Why the Kindle Fire as you know it will never
come to the UK.

Aly Tally

by Extra Texture - Aug 08, 2012

Aly Raisman’s racked up gold and bronze —
now it’s time for the green.

Wendy’s Japan

by Extra Texture - Aug 08, 2012

Fast food for the 1%? Wendy’s debuts caviar
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and lobster burgers.

Child Centennial

by Extra Texture - Aug 08, 2012

Julia Child is gone but still popular in her
centenary year.
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